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lToday's Goal




What is "engagement’ anyway?

these are called
metrics

Simply put, engagement means all the
different types of ways that a person can
interact with your content.

Likes, comments and shares

Page mentions

It can "look" different depending on the Clicks on your call-to-action buttons
platform you are using. S

my personal favoritel



5 STRATEGIES TO IMP

LEMENT FOR KEEPING

YOUR AUDIENCE ENGAGED

Monitor your current
engagement levels
and re-strategize as
necessary.

Engagement can be
measured. Use what
works.

EXAMPLE
We know that our
audience responds
best to environments
where they can
network. We will focus
our efforts on
Facebook-group
friendly activities.

Produce more content
than usual, using what
you have learned first-
hand from your
audience.

Experiment with all forms

of content, even if you've

never tried it before. This

is where you want to put
your money.

EXAMPLE

Because we thrive on
events, we took
everything online and
added digital downloads
to encourage sign-ups.
This will help us continue
bringing in sponsors.




The types of content consumers
want to engage with

USE WHAT YOU'VE
LEARNED FROM YOUR
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THANK YOU!

Have questions about this presentation or want copies
of these slides?

Please email jessicalsimien@gmail.com

Have questions about using these strategies for your
organization? Have ideas you'd like feedback on?

Schedule a "Pick My Brain Session" at
calendly.com/jessicasimienlofton



